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Along with the development of the Internet, some of new types of advertising on 
the web have been emerging. Among them, video advertising is a quite popular one 
featured with its strong effects in visual and audio. And basis on it, viral video 
advertising is growing up relating to the viral marketing. Viral video advertisings are 
disseminated by the audience themselves in their communities with low cost and high 
speed. So the audience is not only the destination of the communication, but also the 
transfer station. 
However It’s still weak in theoretical research about viral video advertising and 
most of them focus on marketing serving for the advertisers, while little serves for the 
audience. 
This research tends to analysis the audience of viral video advertising by using 
the mass communication theory and viral marketing theory. 
And the thesis is an interpretation of behavioral and sociocultural study of the 
audience respectively from the transmission view, the ritual view and the attention 
view. 
This research shows that audience is still the fruit of both the media and the 
society, even in the new media environment. 
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2006 年 10 月 17 日，一支名为《进化》（Evolution）的视频短片在视频分
享网站 YouTube 上推出。短片表现了一个普通女孩经过一系列精心化妆、修饰，







of  Entry: Viral Advertising），类别就是“病毒视频”（ Category: Viral 
Video）。 
病毒视频广告（Viral Video Advertising）顾名思义，与网络视频广告
（Online Video Advertising）及病毒营销（Viral Marketing）有着密切的关





公认的第一则病毒视频是 2004 年 12 月美国少年 Gary Brolsma 上传于
YouTube 的《Numa Numa dance》。Gary Brolsma 在这则视频里用摄像头拍下了
自己对口型演唱罗马尼亚流行乐团 O-Zone 的情景（类似后来我国“后舍男孩”










































频广告仍然逆流呈现出上扬态势。根据美国网络调查公司 eMarketer2008 年 11
月发布的预测，美国网络视频广告支出 2009 年仍将增长 45%，达到 85 亿美元；
并在 2013 年达到 430 亿美元。 
 
                                                        
①















Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
